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ALL ABOUT

This year, we are pursuing a more elevated version of our current designs and stories
together. We are working towards a more interactive publication and digital platform that
values inclusiveness, creativity, and timeliness. We will support one another on this adventure
by communicating as a team, developing journalistic skills early on, and setting clear and
understandable guidelines for all staff members to uphold journalistic integrity.
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North Pointe is the monthly student-run
newspaper of Grosse Pointe North. For this elective
course you will be writing various articles that
would fit into one of our newspaper’s sections:
news, editorial, sports, feature, reviews, life, on
campus and profiles. That means you could have
work that looks like reviewing a tv show,
photographing a sporting event, interviewing local
government officials or influencing change in our
community. 

However, we focus on much more than writing
alone. You will receive instruction on interviewing,
transcribing, photography, design, digital and
social media. You will learn to use professional
design programs like Adobe PhotoShop, InDesign
and Canva. Your work will be featured in the print
version of North Pointe, on our student news
website and on our social media outlets. All of this
is taught in a classroom that is designed to mimic a
workplace environment where students are
provided with numerous leadership and
promotion opportunities.

North Pointe students demonstrate dedication,
communication, enthusiasm and risk. All of our
student editors are highly involved in sports, clubs
and student government and have found a way to
balance their obligations for multiple years. 

Check out our website

WHAT IS 
NORTH POINTE?

Check out our Instagram
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Do not miss deadlines - Missing deadlines prevents other staffers from
completing their work and can postpone page design

1.

Communicate - Be honest. Faking progress only hurts other staffers.
Don’t be afraid to let someone know you’re behind since someone is
always willing to help. Talk to others in class or use Basecamp when
you’re outside of class.

2.

Get to the point - When writing, be straightforward with the topic. Do
not dance around it (only say things once). Start with the most important
information (subject) and make your way down to finer details.

3.

Stick to the facts - Never make-up sources or quotes. Such actions
destroy the authenticity of the paper. Do not insert your own opinions
into a story with sources; instead, highlight your source’s feelings on the
topic. Make sure to fact check information you are unsure about. We
never want to publish something that is inaccurate. 

4.

Keep it in North Pointe - Do not discuss the stories we are writing with
others outside of our staff. Any information shared by sources should be
kept private unless it is published. We want to ensure that our sources
have a positive experience with our staff to encourage them to feel more
comfortable in future interviews.

5.

Living room rule - Do not interview people you are close to or would be
comfortable having in your living room to avoid biased responses. 

6.

Do not take it personal - Everyone gets their work edited. Communicate
with your first or second reader if you have concerns or questions
regarding their comments.

7.

There is no “I” in team - Each of our efforts go into the final product. Do
not be afraid to reach out for help or work together, this is never an
independent project.

8.

Hold your criticism for 24 hours - Take time to process an issue before
you seek a solution. Remember that all actions have consequences and
most problems have solutions.

9.

Do not plagiarize - Our readership is opening North Pointe to hear new
information, not something that was already reported by another news
outlet. Get creative and find new ways to depict a topic.

10.

10 RULES OF
NORTH POINTE
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THE SECTIONS

Cover page 1
The cover should showcase the most engaging
story. It can be a photo, illustration or both, and it
must highlight the most important message of
the story. Any member of the North Pointe staff is
able to create the cover, and exec places
everything on the page. The cover also features a
caption and cutline that provides the reader with a
brief description of the topic. 

News page 2
Page 2 News topics can range anywhere from
topics dealing with the GPPSS school board to
social issues in Detroit. On this page we aim to
feature local news that has a direct impact on our
community and North students. These stories
require a photo with a caption and cutline or an
infog that describe the main focus of the story. 

News page 3
Page 3 News features two different stories, a world
news story and a news rail or briefs. World news
discusses events whose impact go beyond our
community, but still affect individuals locally such
as Canadian wildfires or social media safety. These
stories require an infog or a photo with a caption
and cutline. News rails or briefs are short stories
that quickly explain a local or global issue and can
consist of 1 to 3 different topics.  
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Our newspaper features 16 different pages
that display the diverse interests of the
North community and our readership. 



Need more ideas? Create an outline of the
important sections you want to include in
your booklet. Businesses often include their
vision and mission, in addition to their
yearly goals and metrics. 

For an event booklet, include the day's
schedule or a list of speakers. Shops also
hand out catalogs, listing their products
and the prices. 

What's important is that you know the
purpose of your booklet, and from there,
you'll have millions of ideas ready!

Need more ideas? Create an outline of the
important sections you want to include in
your booklet. Businesses often include their
vision and mission, in addition to their
yearly goals and metrics. 

For an event booklet, include the day's
schedule or a list of speakers. Shops also
hand out catalogs, listing their products
and the prices. 

Editorial page 4
Page 4 Editorial consists of the EdBoard editorial,
which is written by one editor each month. The
EdBoard story and illustration should tie into
another story in print, such as searching for a new
superintendent or FAFSA changes. Also included
on the page is the staff list and editorial policy,
which includes every member of our staff and
information about our Editorial section. 

Editorial page 5
Page 5 Editorial includes an Our Turn, My Turn/
EdDesk, Personal Narrative, or ProCon and are all
opinion based articles and require an illustration
and mug. Located at the bottom of the page is the
Your Turn, which includes 5 one question interviews
from diverse students in each grade and one staff
member, and a mug of each person interviewed.
Each response should vary and not restate another.

Sports page 6
Page 6 Sports includes one sports story about a
relevant topic in a sport occurring during the month
of writing the issue. Sports stories require action
photos, preferably at a game, and should also
include a caption and cutline. Also included on the
page is Quick Hits which showcases one boys and
one girls sport. These stories are short and should
summarize the teams’ goals and accomplishments. 

Sports page 7
Page 7 Sports features a sports photo story and
should include captions and cutlines for each photo.
Captions should be matched with photos that
include the individual that is interviewed. The
photos should showcase a variety and include
mostly action photos and some candids if necessary.
Some photos can include the whole team, an
individual, the coach with the team and spectators. 
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Need more ideas? Create an outline of the
important sections you want to include in
your booklet. Businesses often include their
vision and mission, in addition to their
yearly goals and metrics. 

For an event booklet, include the day's
schedule or a list of speakers. Shops also
hand out catalogs, listing their products
and the prices. 

Feature page 8
Page 8 Feature should include an infog or photo
with a caption and cutline about the feature topic,
and some of the main story. Features can be about
any topic that is relevant to our community such
as electives being dropped from the curriculum
and the increasing interest in true crime.

Feature page 9
Page 9 Feature should continue the rest of the
story and include other elements of the story.
These elements can include a Q & A, photo-story,
quote collection, infog or anything that can be
used to enhance the story or interact with readers.

Reviews page 10

Page 10 Reviews can include a review on new
music, stores, restaurants, products, movies, TV
shows, games and more. These reviews require
many photos taken by a staff member or a
“courtesy of” photo if it is movies, music, etc.

Reviews page 11
Page 11 Reviews includes a smaller review and mini
reviews. Mini reviews require pictures of what is
being reviewed and should be brief. 
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Life page 12
Page 12 Life includes the main story aimed to
showcase student life at North. These stories can
include topics like an upcoming trip to Germany to
activities students are doing to give back during the
holiday season. Additionally, these stories require
photos with a caption and a cutline displaying the
main focus of the story. Life stories can also include
an infog as well to enhance the story. 

Life page 13
Page 13 Life is our Alternative Story Form meaning
this page is used to tell a story in a different way
other than traditional story writing. This could
include, but is not limited to timelines, quote
collections, poll results, annotated photos and
maps. The ASF is an art heavy page and can
require illustrations, graphs and photos. 

On Campus page 14
Page 14 On Campus includes a photo story of
school events that features candids and some
(very few) posed photos. Each photo requires a
caption and cutline and should contain a quote
from an individual in the photo. It is very important
to take many different photos so that we can
showcase different angles, close up shots or
cutouts.

Ads page 15
Page 15 Ads is the page we showcase local
businesses that have paid for an advertisement in
our print publication. Each member of North
Pointe is required to complete an ad sales
assignment.
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Advertisement / Ad - A paid communication that promotes a product, service, brand, or event
Alternative Story Form / ASF - A non-traditional method of storytelling that utilizes visual elements like
charts, graphs, maps, diagrams, timelines, or interactive features to convey information and narrative, rather
than relying solely on written text, allowing for a more engaging and easily digestible presentation of
complex concepts or data.
Art - Any photo, map, timeline, graph, or illustration. 
Art credit / Photo credit - Photographers byline appearing with their art/photography
Attribution - Statement fixing source of information in story.
Byline - The name of the writer printed at the top of a story. 
Caption / Cutline - A title or explanatory phrase accompanying a photograph. 
Cutout - When the background is removed from a photograph.
Cartoon - Distinctive art that commends, criticizes, interprets, persuades, or entertains as other editorial page
content.
Correction - A revision published in the next edition of a publication after a story containing an error in fact
has been printed.
Cutout - A photo with the background removed, isolating the subject or object within the image.
Folio - The number(s) of the page. 
Graphic - Visual design device such as line, screen or art that enhances text and overall page appearance.
Gutter - The margin between facing pages where the fold lies and/or the space between columns.
Headline - An explanatory title over a newspaper article summarizing the main point for the reader.
Infog / Infographic - Any chart, map, diagram, timeline, etc. used to analyze an object, event, or place in the
news.
Lede - The first few sentences or the first paragraph of a news story, containing the summary or the
introduction to the story.
Masthead - The matter that is printed in every issue of a newspaper or journal, stating the title, ownership,
management, subscription and other non-news features.  
Mug / Mugshot - A small identifying picture usually cropped to show only the face or head and shoulders of a
writer or person identified in the story.
Photostory - A story told primarily through pictures with full captions and a complete headline.
Pull quote - Quote or short amount of text taken from the body of a story and reinserted to break league
areas of text or to highlight it. 
Q and A - Copy that features questions and answers in a dialogue format.
QR code - A machine-readable code consisting of an array of black and white squares, typically used for
storing URLs or other information for reading by the camera on a smartphone.
Quote - The exact words from the source, with quotation marks around them. 
Rail - A vertical story that is shorter than a full story and contains 2 sources.
Source - Information obtained from an interview with a person.
Subhead / Subheadline - A subheading is a smaller headline that appears after the main headline in a piece
of writing.
Text wrap - When the text wraps around a photograph or graphs providing visual movement.
Transition - Transitions shift a story from one idea to another, one speaker to another. A good transition will
show readers how two ideas connect and arouse their interest in the topic being introduced. 
Title/Position - The title of the writer printed at the top of a story.

GLOSSARY

Profiles page 16
Page 16 Profiles features a short story about an
individual or group at our school. The story should
focus on the individual’s interest or the club’s
mission. A profile requires multiple photos of the
individual and can be submitted by the person
interviewed.  
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NEWS
WRITING

What is news?
Reports on what is going on
It informs one on something
Relevant 
Up to date
Interesting 
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Six golden rules of news
Timeliness/ timelessness- preview NOT review
Proximity- reason to be interested 
Prominence- importance of the topic
Impact/ consequence- how many people are
affected 
Conflict- people are at odds
Human interest- stories are interesting or unique
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The lead inserts a recognizable
individual into the first sentence of the
story while also establishing their
connection and credibility as a source.
Next, the lead provides additional
context into the person’s connection
with the topic. Finally, the lead should
provide a clear angle or main idea. Think
outside of the box when constructing an
angle (this story was because of a
homicide rate drop, but we used it to
showcase Detroit stigma).

The first transition provides context on
the main topic at large. This should
broaden the scope of the topic, but then
connect the source mentioned in the
beginning to zoom back in. Note that
this transition should not restate the
quote.

When choosing quotes it is important to
quote the most personal quotes or
quotes you can’t state in your own
words in the transitions. Additionally,
quotes should tell more of the story than
the transition since they are used to
humanize the story. Note that the quote
should make sense with the prior
transition. 

The remaining transitions should link
the previous quote to the next quote
while also introducing the new source.

The final quote should be the most
important quote in the story. It should
provide readers with a sense of  
motivation to take action or provide
them with a better understanding on
the main topic of the story. Do not bring
up new points in the final quote, stick to
the main argument. 

NEWS STRUCTURE

The headline should provide
readers with the general topic of
the story. It should be concise and
draw readers into the story.

The caption and cutline should connect
the photo for the story with the main
topic of the article. The cutline should
make sense without any context and the
caption should include a transition and
quote. 

A guide for

*This can also apply to Life, Feature and Sports stories



1. THE CRITICISM 
What's the problem?
Why is it a problem?
How do we fix it?

2. THE PRAISE
What's good?
Why is it good/who does it benefit? etc.
How do we keep it going/build on it?

3. THE INFORMATIONAL 
What's the thing worth knowing?
Why is it worth knowing about?
What should you do with the information?

EDITORIAL
WRITING

What is an Editorial?
Opinion based article
Backed by facts/ data
Relevant or timeless topic

12

Types of Editorials
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The lead inserts a relatable or clear
image of what the story is about. It
should draw the reader in and make
them want to know more about what
you are going to discuss. Next, the lead
should provide a clear angle or position
for the article. 

The body paragraphs should provide  
claims about your argument. These
claims should be followed by evidence
which could include anything from
personal experience to a research study.

The final paragraph should provide a
conclusion to what you argued. It should
provide the reader with a sense of
fulfillment and inspire them to do
something about the article’s topic. Do
not bring up new points in the final
paragraph, stick to the main argument. 

EDITORIAL
STRUCTURE

The headline should provide
readers with the general topic of
the story. It should be concise and
draw readers into the story.

A guide for



REVIEW
WRITING
What is a review?

Informs readers on a new or relevant product,
movie, tv show, restaurant, book or music
Rates what is being reviewed out of 5 stars
Determines if what is being reviewed is worth it
Encourages or discourages the reader from
interacting with what is being reviewed
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How to write a review
Include context on what is being reviewed
Provide your opinion on the different elements being
reviewed in each paragraph 
Separate paragraphs chronologically or by topic
Make sure to include your opinion instead of
summarizing a topic
Include a rating out of 5 stars and justify the rating
Make sure to include a variety of different types of photos



CAPTION
WRITING

What is a caption?
a brief explanation appended to an article, illustration,
cartoon or poster
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5 Ws
Who - Include the name of the person/people in the
caption and titles
What - Do research on the specifics of what’s going on
and describe what is happening in the image specifically
When - When it's needed you should put a date on a
major event
Where - Provide the readers with the location of where
the photos were taken 
Why - When writing the what think about why this
happened as well

First start with the cutline- a short and catchy title for
your caption
If the caption is as deep as the photo, it’s too long, so
make sure to keep captions brief
When you write a caption you should use the 5 W's

How to write a caption

*This can applies to the On
Campus and any other
story containing photos



CAPTION
STRUCTURE
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CUTLINE |  
Sentence one: Describe who is in the photograph and
what is going on (place & time if needed).  
Sentence two: Write out the why and an attribution of
what is not seen in the photo (general data/facts).
Sentence 3/4: “Quote.”



MEET THE
EDBOARD

CEO and President

CEO and President

CEO and President

CEO and President

KATIE MADIGAN
EDITOR-IN-CHIEF

ISABELLA BOEDEKER
CO MANAGING EDITOR

LILLY KLINE
CO MANAGING EDITOR

MIA SCHULTZ
NEWS SECTION EDITOR

KATE KASUBA
EDITORIAL SECTION EDITOR

JOSIE CUETER
SPORTS SECTION EDITOR

DONELL JAMES
FEATURE SECTION EDITOR

LINDSEY GRICE
REVIEWS SECTION EDITOR

SASHA PORADUN
LIFE SECTION EDITOR

KENZIE DERA
ON CAMPUS SECTION EDITOR

ELISSA SINGH
PROFILES SECTION EDITOR

LAUREN KALED
SOCIAL MEDIA EDITOR

ALLIE MATTES
SOCIAL MEDIA EDITOR

MOLLY LAU
WEB EDITOR

MOLLY LUCIDO
WEB EDITOR 17



Story on top
Graphic and/or photos on bottom

FEATURE
FORMATS
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Story on page 8
Editorial on page 9
Photo collage on page 9

Story and photo on page 8
Q&A, quote collection and graphic on page 9 

Story and photo on page 8
Photostory on page 9 

Election Spread

Full page of art
Story on page 9 



EXTENSION
POLICY

19

Extension Policy
Writing teams must meet their deadline, as determined
by Exec, in the spread planner for full credit. One point
will be deducted for each day late, up until 10 points.
Extensions can be granted by Ms. Dunn, Adviser; Katie
Madigan, Editor-in-Chief; Isabella Boedeker, Managing
Editor; Lilly Kline, Managing Editor. Extensions will be
granted based on the following criteria - 
Extensions will be granted if: 

You’ve reached out to a source twice or multiple
different sources without response
You have an excused absence on the day prior to or
on your due date
If an event is postponed or rescheduled. A canceled
event would lead to a "Dropped" story and would
need to be replaced with something else

Extensions will not be granted for:
Stories without interviews, such as editorials, reviews
or select ASFs
Writing teams who have one or more members who
have not completed their part of the assignment
Students who have unexcused absences

If you need help please ask, we will not give you an
extension if you are confused on your story since you can
ask anyone in the class

No art is needed for a first but it should be prioritized
by second read



What is AP Style?
The  guidelines for grammar and citations in journalism

Abbreviations
Spell out any abbreviated terms before using initials 

Ex: Sophomore students are preparing for the
Advanced Placement United States History exam.
(After stating the term, you can then abbreviate it to
APUSH)

Avoid using excessive contractions. If a source uses a
contraction, keep it in the quote; however, don’t use
contractions if you are the one writing
Abbreviate all months

Ex: The school board made the vote on Dec. 1. 
Numbers

Write times using a colon except for noon and midnight 
The Norsemen’s final football game lasted until 9:30
p.m.

Spell out numbers 0-10 and then use digits unless you
are writing an age

The tennis captain was 17 years old when she won
the match.

Titles
Put titles of books, computer games, movies, operas,
plays, poems, songs, television programs, lectures,
speeches and works of art in quotations

Commas
Do not use the Oxford comma

If you have any questions about AP Style don’t be scared
to look it up. There are so many online resources that
can help make sure your writing is in the correct style.

AP STYLE
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